2010






MODETOUR

25,000

B Qjo|ChO| A S (SH] F 21,695 22050(e)[
olg=UL=(Fe, =) 19,722 19231 20000(e) 21000(e)
20,000 ZosIARNE O, Q) 17,531 17500(e)
13460 T o
15,000 / 1,99
10,000
508 0,084
5,000
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
F5¢ CH Al
01 7HAIZH SoyE FAH =
[o1 ek , EH_"_:If
o 0|=('98 —~ o= FjLic
xger  UI=098) == 2 et
H|XHHK| g4 0j=
MIA
= 4H 17
Zt=0|4¢ SARS O%7V;>F¢, SI =M
srEds

20,000
59 5'([ éSyOOO
- 10,000

- 5,000

\ 4




QO eE0]

IoE———g——

MODE TOUR

E 7Y 20% 2

o

SO OIHALS H| Qo N7tsd 30% FAEESYY

- sm 2al
s 43 C 3 E3x44
A S 20% LA
SOHO
O A Al D
o= O O Sl A} A S H 20% StEAM
e
SLpEOf
27 0|£0f £
e 10% St







MODETOUR

A~ S It =
SOBYEANS f oz

i| as4ole

40

A~
=

18]

A

S B

1A%

AHIS 3 SR A EE 9479, 2008 43 ¢

B

= A AKX 29

FUTE Ol Bl ase o R
AFQ| 470 UM B AHIKIRFSE 19 [ | Shias sy

_/
~

|
rot

=
=]

1E
r

q
o

A
18"
o

Hﬂ

=

55 242 A

=H X} 0| =(Best Partner)
SR

o
T
==

ro

.. Lo
[l

X 0

A
2N
A

|:|>+J




MODETOUR

o _ S SH A
120% 2l =
100% -

80% -

60% - A
40% - =

20% -

O% T T T T T 1
20% - 2005 2006 2007 m\ 2009 2010(e)

-40% -
60% 5404 TE= o=
-60% -
o _ Sk
40% 2
20% -
0% /——\ | I |
2005 2006 2007 2009 2010(e)
-20% -
40% | —s40E TE= o= 7




MODETOUR

AR 9IFo] A

—
o
cE

CH

CHA| & S = (Relative Market Share)

At
o

THR[: %)

(

(EH2l: %)

o L
—_
5 L
<
S -
=
e -
V4
—_
= L
> L
o
= "
=]
b -
[}
[a'd -
) T T T T T T
X X X X X X X X
o o S o o S S S
o o o o oS oS = o
M~ O LN < ™M [@\] i
~ © L < ™ o~ — o
L o~ | 1 1 1 1 1 ]
VT
™
©

6.57

6.59

0T-uer
60-120
60-Inf

60-1dy
60-uer
80-120
80-Inf

80-1dy
80-uer
L0-1P0
L0-INf

L0-1dy
L0-uer
90-1°0
90-Inf

90-4dy
90-uer
50-120
So-Inr

S0-1dy
S0-uer
¥0-120
¥0-Inf

¥0-1dy
¥0-uer

2006 2007 2008 2009

2005

ol




MODETOUR

Customizing

CHH|
7h24 A 2
Packaging 15% 20% 14%
10% 10% 14%
g J
4 N
Customizing 0% 30% 2~5%
\ J
25| £ o} 53 Uz kL 23 0|
ThOf H| = 45.7% 20.3% 15.1% 12.1% 5.2% 1.5%
roiuudt M
D 822,000 552,000 784,000 1,158,000 2,667,000 2,056,000
(2009 7|F)




g

2=El2(Gross Sale) | D=2 (Gross Profit) “
) 4 )

é )
X| AHH| 34%
G J G J
( ) ( )
stz 48%
Package
.
O Xl 10%
YEIEES-] 4%
A
)
Air ticket
or Hotel -
\_ J . 95% ] (20094 7|F)

10

J




TS M2

7 H | AR O AL 85% 55%
= 5,000~6,000 O 7o| =M L2 ™ot Hel S

= IO S M E 7} &2 5500 7 BP CH2| &
ZEXIo|= = MODETOUR 7o 2 ¥ =

o (o)
(BPEH Elﬁ) » IOt E 7IM S QS CHYFst X| & 9% 26%

= MODETOURYO| ¥IAIO|EQ} 2L /U2

*FHE/28 W, BHAOIE, AHUALS
ChEEolntE, Yty|Y

—_ = =

on ~

SEN =

o) o)
samsungcard Hiome plus mmmx 0 () Hanwha 5% 19%

" SHE LoleE HIEYLE K& 2, 23t (20093 7|F)

11

J/







Korean Travel Market Leader

MODETOUR

- BA2 3B

. 5SS
2=MN0 EHiE OHAE M Zts} gl ex|
—1 ol'*o*xﬂﬂ | HERIR
° =7 ol F/fA—‘ - T2 - _._T
SR e « Bargain powerZa}
. AFS| 23S E3t 7|Q0[0|X| A
» Service quality 7§ A [2ls2is St 7| 20|0|X]| i
A ZX[EIHE 3t
ARS8 shoj

o aTr

Easy commerce 7|&

280 H| =LA

A =t
=

P Mass market — Premium market

— Last-min market
— Special market =L

kot

=]

- U7t29l U FHH B

- RSN T2 EAOA Y Hp

13




Conglomerate in Tourism Industry
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